Ml lcadsquared
End-to-end Marketing and Sales Execution Platform

Increase the efficiency of your teams, campaigns and processes

Complete lead capture from all Proactive call center team to Omni-channel customer
your channels expedite sales engagement

Cross-sell/Upsell signals to Highly efficient feet-on-street
increase CLV teams

Trusted by 1000+ businesses worldwide



About LeadSquared

LeadSquared was launched in 2013 by serial entrepreneurs from IIT, passionate about
offering a robust solution combined with high quality customer service. With 800+ customers
around the world and across sectors — education & training, marketplaces, financial services,
real estate, hospitals, wellness centers, B2B and many more — the company has helped

some of the leading names in the industry achieve digital transformation.

NILESH PATEL
Chief Executive Officer

Deeply passionate about
helping customers transform
their sales and marketing

through software.
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SUDHAKAR GORTI
Chief Product Officer

Focused on building robust
software that helps drive
exceptional business

performance.

PRASHANT SINGH
Chief Customer Officer

Focused on building a culture
of problem-solving in the
product support and customer

success departments.



LeadSquared Capabilities

ENGAGEMENT ENGINE

Marketing Automation

Behavior Tracking

IVR Integration
Landing Pages
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X Omni-channel Engagement

EXECUTION ENGINE

é%h Process Execution

Yo Sales Execution

CUSTOMER JOURNEY BUILDER

Ii“él Single view of prospect
@l journey across channels

@ Drag and drop builder to
create user flows

DATA SECURITY AND COMPLIANCE

B meets globally accepted
compliance & data security
protocols - ISO, GDPR etc.

(™)

- -]
-
-

100% cloud-based, Regular Penetration

hosted on AWS. Testing & Vulnerability
Assessments

MOBILE CRM
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Day & route planner for field
agents

Next meeting recommendation

Al-powered cross-sell / upsell
signals

Auto-allocation of leads based
on agents’ ZIP codes & other
criteria

Geo-tracking of field workforce

Complete view of possible
meetings in the proximity

Real-time views & reports for
sales supervisors



LEADSQUARED QUICK FACTS
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Never miss a single
iInquiry

Capture inquiries from your website, portals,
marketplaces & aggregators, manual upload, chat,
phone, PPC ads, social media and all your other

channels

Lead Sources 262 eads

145 leads

119 leads

Website Inbound phone Aggregators
calls

86 leads

Events

134 leads

Social
Media



Reduce response
time and increase
agent efficiency

Reduce response time by distributing
property inquiries automatically to your
real estate agents and call center based
on any criteria you want. Distribution
can happen based on property type
(residential or commercial), sub-type
(luxury or budget apartments), location,
other preferences, agent availability and
more.

Distribution Criteria

% Preferences
,.'E, Budgets

Q@ Location

ks Property Type
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Commercial Team
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Luxury Team

f A

Residential Team



Automate back-end tasks with
Process Designer



Build and track complete prospect journey

Lead interested in Commercial Property

Lead stage changed to "Opportunity”

Transfer to Commercial Team

Lead comes in

Location tracking

Requests site visit Send details of site visit Site Visit Happened

Residential

Transfer to Residential Team

Transfer to Call Center

Lead interested in Residential Property

Send relevant offers periodicall



Omni-channel marketing automation
for exceptional customer experience

Go beyond call interactions to engage customers and meet revenue goals

Build trigger-based prospect communication workflows easily in LeadSquared. You can reach your
prospects on the channel of their choice — email, text messages, WhatsApp, phone calls or customer
portals based on their activities, queries or just periodically. The workflows are pre-set, and your

agents can trigger it just with an activity or click of a button.



Campaign Types
Trigger omni-channel communication

Send to Campaign

——  ——— Email
Text
WhatsApp
Facebook
Retargeting
Google Remarketing

Customer Portal



[Product Screenshot] This is how communication journeys look like in LeadSquared

Summary

Inquiry Received
Interested in Luxury Villa

8] Unique Leads Entered l

Email/text Property Details
Here are the property details

[€ Exit Actions Completed l
Wait
2 days
If / Else

Omni-channel communication

(A ]

Site Visit Booked
Google Remarketing

Ye No f Facebook Remarketing
Published on :11 Jan, 2017 ° Emall

Created On : 09 Jan, 2017 _ e

Created by : Nilesh Patel Send Reminders Retargeting 8

Modified by : Varshine Till Site Visit Happens Send comparative property details




InCcrease revenue
with cross-sell /
upsell signals

Know the complete customer
details, including their
existing policies and other
details. Identify cross-sell
opportunities using this data.

For example: A customer who
buys a health insurance
policy for their spouse might
also buy a life insurance
policies.

Steve Smith
30yrs
ciBiL: 750
</>
.. Cross-sell
ACtNIty opportunity
identified
Visited Term Insurance Page for 2 minute.
12 August 2019 11:35PM

Took Health Insurance
11 Sept 2018 02:45PM

Hey Steve, here are your Term Insurance offers

Check eligibility

Notify call center agents to call

"‘



Sales Execution Platform to simplify your team’s work



Completely
customize lead
guality criteria

Help your sales team identify the best
sales opportunities by using the lead
quality score. Define what qualifies as
a high-quality lead to you, and all your
leads will be scored accordingly, and
your agents would know exactly which
leads to call first. Automates sales
prioritization.

High Quality Lead Criteria

BUDGET
>1 Crore v rd
AGE
> 30 Years v
STATUS
Married v
PROJECT

Spring Woods v

H John Doe

Jennaem allname.caom

4> +81 9ETER43210

Quality Score

m Steve Smith

stevadamallname.com

i +911234567890

Quality Score

Bruce J. Wickham

i | bruced@emallname.com

+91 6541237689

Quality Score e

2 Disqualified



Prioritize your
sales team's tasks

Use a combination of the lead quality
score and activity score (based on the
prospect behavior and conversation
tracking) to help your agents.
LeadSquared would automatically
prioritize their tasks based on these
scores. This helps preserve your
team’s bandwidth against low-quality
requests and makes sure that the
best leads are called first.

Lead Details

Jason May
Property Details Lead Details

c NELI NV ET  HIGH PRIORITY
" PURPOSE
/’ Final Booking
CALL FIRST
- (%

- | MEDIUM PRIORITY icti iali
! Ronald J. 4 I - Predictive Dialing
PURPOSE
' Hy . Site Visit

Automated Dialing 2

LOW PRIORITY
Clarence E.

PURPOEE

Ganaral Inguiny

3



Build a highly productive feet-on-street team



Get 70% higher productivity from your FOS teams

How does LeadSquared help?
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Day & route planner for Next meeting Al-powered cross-sell Auto-allocation of leads
field agents recommendation / upsell signals based on agents’ PIN codes
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Geo-tracking of field Complete view of possible Real-time views & reports
workforce meetings in the proximity for sales supervisors



0305

Agent Dashboard

2 4 Feb, Thursday

New Leads Leads Back Log
10 &
Tasks Tasks Overdue

6 (2]

Next meeting in 20 mins

Bank Towers -
Commissariat Road 8
Ground Floor [reon—
BangaloreS60025

Manage your complete field operations
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£ TEACHER'S ¥
COLONY
o Greenview,
l\_‘_Medical Center
SECTOR 5 11
=
; :‘: 15th Cross R
a @
w BD%ONDK‘X
17th Cross Road
Sam John 0.5 km
Prospect
9

Koramangala

Agent Check-ins

Check in 3
Scheduled at 100 pen

Check in 2
Reached Victoria circle
1022 am

Check in 1
Reached Chuech street at 300 am

View check in details



In-depth analytics for your channels, teams and more



Source

99acres

rchis’s M. § Propary Poris

45

Property Inquiries

Site Visits

Booked
Customer commonfloor
Revenue 1 6
Project o %
Location Offline Campaigns
Agent 5 8

Source
Revenue by Sales Person
Project

Agent Name Revenue

Location

Sam Billing $30K

B Rita Snith $46K
Property Inquiries
Tom Alter

Site Visits
Vicky B

Booked Adam Jones

Customer Jason Creja

Revenue



Seamlessly integrate your internal applications and third-party systems with LeadSquared.

For more check: apidocs.leadsquared.com

Transform your complete sales operations
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Completely customizable Works offline Optimal data/batter usage iOS & Android compatible

Get in touch:

sales@leadsquared.com

+91 90191.72733



